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Biggest Mistake
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NEGOTIATING

HOW YOU CAN GET MORE BY GIVING MORE

Bernard Hale Ziclk

‘Bormey depght! me how ¥ odd thowandas ef extro dellon
per yoor b éz it ome ond fough me uimple yet prefound

8o win the bottie of roding concessions.”

« Jouk Canfield
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The Killer Keynote Framework

Keynote Audience
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what problem were you hired Why you? What will SUCCESS look like?

Write your empathy
statement... "l get it..."

What will FAILURE look like?
What does your audience

need?
-

Outline your expertise,

credentials, and authority Your message will transform

, your audience from:
What does the audience

want?

to:

Now add your content... the
"chunks":



What Problem Were You Hired to Address?
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WHAT DOES
THE AUDIENCE
NEED?
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_THE AUDIENCE
WANT?
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FRAMEWORK




Specific
CONNECTED. PROTECTED. RESPECTED

S (7)) ’i— g‘,v\\
Measurable | 2 RN

Achievable

Relevant

Time-bound
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BANKRUPT AT 28
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PAVE R/ ETHAN 4 MILLION COPIES SOLD ' CLASSIC EDITI
fNNEW rown 5
fINFEW YORK TIMFES BESTSHLLING AUTHOR

'B BY S'I'E :‘J:’m“s'?y?ﬂo%-
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Get Out ::‘TOTAL
NN ONEY

‘91 S ™ MAKEOVER

DAVE
PROVEN PLAN for FINANCIAL FITNESS

+ HOW TO SAVE STMILLION BY
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“Shoot for the moon. Even if you miss,
youll land among the stars.”

L es Brown









Stories

What’s your point?
Make sure your
stories are In your

“Fall Line”

\ noer 2-4, 2016

Denver, CO




Make your Stories
Right and Tight

The longer
the set-up
the better your

Story
better be!







RISKS!




Why creaerze

are different
from
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Inspirational and relevant. Motivational. Great way to get the day started with her 66 Very inspiring and took the most notes at a session during the confere
infectious energy. you for all you do and giving your energy.

66

Amazing! It was so energizing and made me change the way | think. The emotion labeling was invaluable!

Powerful and insightful, a thought provoking look into branding yourself and
Karen was incredible you could feel her energy.

66

Great information. Karen is full of energy and makes the content enjoyable.

66

Inspirational and relevant. Motivational. Great way to get the day started with her
infectious energy.

66

Very inspiring and took the most notes at a session during the conference. Thank
you for all you do and giving your energy. 99

66

It was a hoot! Fun and engaging and entertaining while providing relevant
insights.

66

Lots of energy & enthusiasm with actionable benefits!

66

Energy filled eye opening speech for work and everyday life

66

Amazing! It was so energizing and made me change the way | think. The emotion
labeling was invaluable!
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§ Give feedback to Karen
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can this QR 2. Enter this code

- E on the screen
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Remember a W
to add » =
The Motivation by

Give (.
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